
1 . Consumer Savvy I I  Exhibit

Note: if  entering posters or
display boards in #3 l isted above,
ensure that they meet the
fol lowing guidelines:

Posters may be no larger than
14 X 22 inches. Posters are
defined as any f lat paper,
foam board, cardboard, or
other backing appropriate for
hanging on the wall .  
Display Boards may be no
larger than 18 x 48 inches.
Display boards are defined as
scored, freestanding science
boards.
Exhibits:  Exhibit bases for
three dimensional ver tical
displays may be no larger than
24 x 24 inches

Pro j e c t  Overv i ew

Key Learn i ng  Top i c s

Expand i ng  the  Pro j e c t

Self-discipline
Leadership
Wise use of Resources
Crit ical thinking
Problem solving
Decision Making
Self-esteem
Resi l iency
Self-Motivation
Personal Safety

Resourc e s
Target i ng  L i f e  Sk i lls :

New Mexico State University is an equal opportunity/ affirmative action employer
and educator. NMSU and the US Department of Agriculture cooperating.

Consumer  Ed.  and Home Management

Exh ib i t  Gu idel i n e s

Are you a consumer? You bet – we all  are!
Consumer Savvy wil l  help you to become
informed and responsible consumers in
today’s dynamic marketplace.  In this project
you wil l  be introduced to the inf luence of
peer pressure, the power of adver tis ing, and
the expanding Web market as you learn to
make independent decisions when shopping.

Ways to be a good cyber consumer
Shopping safely in cyberspace 
Research online shopping sites
Assess adver tisements
Determine what purchases you make based
on peer pressure
Make decisions based upon what is r ight
and wrong
Determine the role of values in decision-
making

Teach another person one of the
consumerism ski l ls  you’ve learned.
Give a talk or demonstration to your club
on being a bargain shopper.
Par ticipate in Consumer Decision Making
contest at the County,  Distr ict or State
levels .
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